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Key Positives

• Oil companies and auto companies agree
• Bush and Kerry agree
• Potential for zero emissions
• Sexy

“The debate is essentially over.”

“The fuel cell will be the automotive
engine of the 21st century.”

Dennis Campbell, president & CEO
Ballard Power Systems

You have powerful allies.

“What we see here today, this is the future of California and the
future of environmental protection...

“Hundreds of hydrogen fueling stations will be built, and these
fueling stations will be used by hundreds of thousands of cars
and trucks and buses.”

--Gov. Arnold Schwarzenegger, April 20, 2004

There Are Powerful
Negatives Too

• Vehicles are prohibitively costly
• Vehicles have not materialized in quantity
• Hydrogen takes energy to produce
• The fuel tanks are a nightmare
• Infrastructure!
• Once skepticism takes root, it will be hard

to eliminate
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The Governor was there on April 20…

Once skepticism takes root, it will be
hard to eliminate.
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What motivates fleet customers?
• "FedEx Express recognizes effective

environmental management as a global corporate
priority, and is actively involved in environmental
innovations and technologies.”

• "FedEx Express is proud to be the first company
to make a long-term market commitment to
develop and utilize hybrid electric delivery
trucks.”

David J. Bronczek, president, FedEx Express

What motivates fleet customers? “Our strategy is to identify technology with
present and near-term application for the
industry… Rather than deploying futuristic
showpieces, we have focused on more
transparent advancements with wide application.

“Our couriers, drivers, loaders, maintenance
people and operations should not be impacted by
the addition of these green vehicles... And yet,
the reduction of pollutants should be very
noticeable and measurable.”
                          Greg Miller, fleet manager, DHL Americas

“Environmental legislation concerning air quality,
resulting political pressure and pressure from NGOs
[and] strategic considerations regarding limited fossil
fuel resources…”

“Concepts like London City Charge [are expected] to
be introduced in other European cities, thus restricting
our market access if we do not have clean vehicles in
our fleet.”

Winfried Häser,
world environmental manager, Deutsche Post (and DHL)

“We’re motivated by
health and quality of life
improvements in the
communities we serve.
“The people at greatest
risk, children and senior
citizens, are riding our
buses.”

Jaimie Levin, AC Transit
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What really motivates fleet
customers?

What motivates them even more?

“Without the funding we wouldn’t be involved in this…
There’s still a huge gap in the cost between this service and
our usual service.”

Jaimie Levin of AC Transit

What motivates fleet customers?

• Funding
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• Funding
• Consistency
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A message must be repeated to be heard.
A message must be repeated to be heard.
A message must be repeated to be heard.

Once skepticism takes root, it will be
hard to eliminate.

www

Disappointed!
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a communications 
alternative…

a communications 
alternative…
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